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REEF-WORLD ANNOUNCES GREEN FINS FIRST REBRAND SINCE ITS INCEPTION
The rebranding of the Green Fins initiative represents its global reach and evolution for the past

18 years

The Reef-World Foundation – international coordinator of the UN Environment Programme’s Green Fins
initiative – reveals the Green Fins rebrand today. The charity is introducing an updated logo and Branding
& Communication Guidelines to represent the initiative’s global expansion, the evolution of its network,
the creation of strong foundations for sustainable marine tourism, and the inclusivity of all its
stakeholders.

The rebrand comes as the urgency of Green Fins’ work ramping up due to climate change impacts, and
as the initiative continues to grow and adapt from a simple code of conduct to an ever-expanding
sustainable network throughout the marine tourism industry, extensively increasing the reach of Green
Fins messaging and practices globally. To date, the initiative has spread to 14 countries and connected
with thousands of divers, dive professionals and operators worldwide.

The long-standing identifiable logo has been around since the initiative's inception in 2004 — 18 years
ago. After an in-depth brand audit and market research, the team decided to refresh it to enhance and
align it with the brand’s design standards, inclusive of all stakeholders and the significant changes coming
to Green Fins in the near future. To coincide with the need for a global identity to reach a global scale, the
rebranding exercise includes the Branding & Communication Guidelines that incorporate the different
elements that make up the identities of both The Reef-World Foundation and Green Fins.

Juliana Corrales, Creative Consultant at The Reef-World Foundation, said: “It was essential for us to go
through this process with our stakeholders involved. The logo is the most important element of a brand
and it should accurately represent its purpose. Green Fins has evolved massively since it’s inception and
the brand identity needed to catch up to current standards. The product that you can see now comes from
many conversations with the people behind the initiative, representing them in the best way possible.”

The redesign of the logo has undergone a meticulous process for an end product that represents all
Green Fins stakeholders and the primary ecosystem that the network aims to protect — the coral reefs.
The inclusion of coral is not a common element used in marine tourism branding thus, Reef-World
believes it highlights Green Fins as a conservation initiative from a tourism operator. To preserve the
logo’s recognisability, the identifiable green colour and fins representing all types of marine tourism
stakeholders’ close relationship with the ocean are kept in the new logo.

The rebrand reflects the growth of the Green Fins initiative and lays the foundations for updates in the
pipeline that will expand the reach of Green Fins. The charity plans to update the procedure Green Fins
Members are being managed, via a new membership structure and digital platform. The changes further
establish Green Fins as an initiative that takes heed of its network’s needs and intends to continue doing
so to have a stronger conservation impact.
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James Harvey, Director at The Reef-World Foundation, said: “Green Fins has come a long way since its
roots back in 2004 with some incredible achievements. The approach has managed to connect
governments and businesses in a way we never thought possible whilst helping communities at the heart
of where we focus our work, coral reefs. Everyone in the Green Fins network has worked hard in the
evolution of Green Fins and that has made Green Fins what it is today. Laying strong foundations for a
healthier relationship between marine tourism and marine ecosystems on a global scale. We are really
pleased with the outcome of the logo and we hope that this new and fresh looking logo will become even
more recognisable than the last one, becoming a well-known brand amongst tourists.”

Chloe Harvey, Director at The Reef-World Foundation, said: “Reef-World recognises that to reach a global
scale, we need a global identity that is inclusive of all our stakeholders. We’d also like to think of the
rebranding as a celebration of Green Fins’ new milestone, the upcoming new membership structure and
the digital platform developed to meet the growing demand for Green Fins launching later this year. The
aim is to align the rebrand with the new changes and the charity’s value to be innovative. We will always
continue to evolve and support the needs of the marine tourism industry and conservation effort
worldwide.”

Green Fins is the only internationally recognised environmental standard for dive and snorkel operators,
established through a partnership between the UN Environment Programme and The Reef-World
Foundation. Green Fins uses a unique and proven three-pronged approach; green certifications of dive
centres, strengthening regulations and environmental education for dive staff, divers and government.

To download the new Green Fins logo and Brand & Communications Guidelines, please visit:
https://greenfins.net/material/green-fins-logo-brand-guide

To download the free Green Fins environmental education posters and guidelines with the new logo,
please visit: https://greenfins.net/action-centre

- Ends -

For more information, images or an interview with a spokesperson from The Reef-World
Foundation, please contact:
Teresa Moh
press@reef-world.org
+60 16 4077 905 (WhatsApp)

About Reef-World
The Reef-World Foundation is a registered UK charity which delivers practical solutions for marine
conservation around the world. The charity promotes the wise use of natural resources - particularly coral
reefs and related ecosystems - for the benefit of local communities, visitors and future generations. It is
dedicated to supporting, inspiring and empowering governments, businesses, communities and
individuals around the world to act in conserving and sustainably developing coastal resources.

Reef-World leads the global implementation of the UN Environment’s Green Fins initiative, which focuses
on driving environmentally friendly scuba diving and snorkelling practices across the industry globally. As
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such, the charity provides low cost and practical solutions to local and industry-wide environmental
challenges associated with the marine tourism industry. It provides education and capacity building
assistance to empower environmental champions (within the diving industry, local communities,
authorities and governments) to implement proven coastal resource management approaches.

Please visit www.reef-world.org to learn more or follow us on Facebook, Instagram and Twitter.

About Green Fins
Green Fins is a proven conservation management approach – spearheaded by The Reef-World
Foundation in partnership with the UN Environment – which leads to a measurable reduction in the
negative environmental impacts associated with the marine tourism industry. The initiative aims to protect
and conserve coral reefs through environmentally friendly guidelines that promote a sustainable diving
and snorkelling tourism industry. It provides the only internationally recognised environmental standards
for the diving and snorkelling industry and has a robust assessment system to measure compliance.

Green Fins encourages and empowers members of the diving industry to act to reduce the pressures on
coral reefs by offering dive and snorkel companies practical, low-cost alternatives to harmful practices -
such as anchoring, fish feeding and chemical pollution – as well as providing strategic training, support
and resources. By reducing the local direct and indirect pressures tourism puts on coral reefs, it helps
make corals healthier and more resilient to other stresses such as the effects of climate change. Look for
the Green Fins logo when booking your next dive trip.

Please visit www.greenfins.net to learn more or follow the initiative on Facebook, Instagram and Twitter.
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